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This is the home page and the product page. I 
knew I wanted the home page to show whats 
new, have good navigation in the header, a 
how-to-guide, and show an Instagram feed of 
what terrariums others have created. I wanted 
the product page to show a lot of product 
information, product ratings, related products 
and products frequently purchased together, 
the ability for users to read and write reviews, 
and have shipping and return policies listed on 
the page. I played around with the layout until I 
thought it represented the brand well.

I added Instagram Icons next to the feed to show more explicitly what is being displayed in those areas. On the Category 
Pages, I added a ‘ALL’ filter so they could easily tell what items were being displayed below. On the product pages made 
the labels bigger and more clear to show the related products. I also made the shipping and return policies more 
obvious. On the checkout page, I changed the option to save your information and create an account to after checkout is 
finished. 

The Build Your Own Tabletop Terrarium microsite provides inspiration and preassembled terrarium kits to be crafted at home 
that can be purchased online unlike any other current comparable marketplace. I’m going to show you Kent’s flow from 
homepage to checkout on the site. at the top of the page you’ll see the user flow highlighted to show which part of the flow 
Kent is in during each part of the process.

I looked at the current market for online terrarium buying and I found two main things. (1) These sites don’t have any 
information about return policies for terrarium kits on their websites and (2) The kits don’t actually come with the plants! You 
have to buy the plants separately on a sister website or go into the store to purchase.

Through user testing, I learned that users weren’t sure what the 
Instagram feeds were, they thought they might be new products 
being displayed. User’s weren't sure where the related products 
were being displayed on the product pages. They also had a hard 
time finding the shipping prices and return policies and thought the 
navigation was a little difficult to filter down options once in a 
category page. They did not like bring pressured to save their 
information and create and account on the checkout page. 

Build-Your-Own-Tabletop-Terrarium: 
a curated shopping experience

INFORMATION ARCHITECTURE

USER PERSONAS

For a local e-commerce store, I was challenged to create something to 
help draw attention to their lowest selling items: succulents, containers, 
and small accessories. 

Introducing - Build Your Own Tabletop Terrarium, a microsite! I worked 
with the information architecture and interface design to produce a site 
that is easily navigated by the user and conveys the brand image. The 
site will feature a how-to-guide and some pre assembled kits with 
everything you’d need to make a beautiful terrarium at home.

After digging around on their website, I found that they currently don't have those items for sale on their website, so a 
microsite would be a great way to boost revenue. They a want the microsite to retain their brand and in-store experience. 
They always strive to have all locally grown and handcrafted products available whenever possible because their customers 
are neighborhood regulars, who care a lot about what is brought into their homes, who made it and how. I kept this in mind 
when choosing 100 of their products to feature on the microsite; all the cacti, air plants, and succulents are locally grown 
and each containers is handcrafted.

I had users sort my products into categories, but i learned rather quickly that the real names for a lot of my items were very 
confusing or unknown to my users. So I did some reverse card sorting and had them write what they thought the names of each 
category and sub category should be, and then I gave them a stack of prewritten words that could choose from for each 
category until I found names that were universally understood.  From there I was able to create a site map for the microsite.

NEEDS

Quick access to a wide range of options
To know what's new on repeat visits
Social proof fro others to know what's cool

PAIN POINTS

Lack of sufficient product information
Difficult navigation
Expensive or unclear shipping charges
Complex returns process
Lack of trust in unfamiliar retailers

This is Kent, an artsy dad, and his 14 year old daughter Alana. Alana lives in Rhode Island with her mom. He only gets to see 
her every 6 months for about a week at a time and she is coming into town in two weeks. Kent needs to think of something 
they can do together while she's visiting. He knows that Alana loves arts & crafts and nature - so maybe they can spend 
some time building a tabletop terrarium together..

Kent is happy that he was easily able to find and purchase a hip activity online for 
him and Alana to do together when she gets into town. 


